
Internal Assessment  External Assessment 

Component 3: Creating Media Products 

Non-exam assessment 

30% of qualification 

An individual media production for an intended audience in 

response to a choice of briefs set by Eduqas, applying 

knowledge and understanding of media language and rep-

resentation. 

Component One: 40% 

Section A: Exploring Media Language and Representation 

Students assess media language and representation in 

relation to two print media forms: magazines, marketing 

(film posters), newspapers, or print advertisements.  

Section B: Exploring Media Industries and Audiences 

Students assess two of the following media forms: film, 

newspapers, radio, video games. 

Component Two: 30% 

This component assesses all areas of the theoretical 

framework. and contexts of the media in relation to tele-

vision and music. 

Media Studies (GCSE)  

The media’s the most powerful entity on earth...because they control the minds of the masses.  - Malcolm X  

Course Information 

Learners develop their knowledge and understanding  of 

the media, looking critically at media products through 

media language and representation. Media industries such 

as Print, Advertising, Gaming, TV and Radio will all be 

studied in relation to audience responses.  

Learners will also focus on all areas of theory in terms of 

media language, representations and media industries 

through the study of set texts set by the exam board. Such 

as James Bond Film posters from across history, a selection 

of magazine front covers that explore different ethnicities 

as well as radio broadcasts such as The Archers and the 

gaming phenomenon Fortnight.  

Year 11 

Year 11 students will cover the following topics in 

preparation for their examination: advertising, music, 

print, TV, gaming and online industries, audience theory, 

gender representations and media convergence.  

 

These different areas of study will help students to 

understand how media products work in relation to each 

other to develop the students ability to analyse the 

impact of media products on society.  

Year 10 

Students will be introduced to the codes and conventions 

used in the different media products. They will become 

familiar with the key concepts  and media language in 

preparation for the representation non-examined 

component. 

They will create different forms of media such as; TV 

Programmes, music videos, adverts, film posters, 

magazines and websites.  

The focus during this year will be to ensure that students 

feel confident with terminology, concepts and products, 

and have the ability to apply their knowledge in a range of 

situations. 

Course Title Exam Board Specification Code Website 

GCSE Media Studies  Eduqas C680QS  www.eduqas.co.uk 

Next steps: Students can go on to study A level Media Studies providing they meet Sixth Form entry requirements. This 

course also leads onto a variety of careers in creative industries. 

Head of Faculty: Mrs C Matthews 

Head of Subject: Mrs N Conn 


